Lee Mei Ha (6A)

Alcohol advertising a danger to teens

Alcohol advertising is everywhere. It is not uncommon for us to find it on TV, in newspapers and even on the buses. Yet, these widespread advertisements can have some undesirable effects on teenagers.


When adolescents see eye-catching advertisements, they can be easily lured into trying alcohol. What’s more, most of these promotions have made drinking alcohol look glamorous. They try to spread the idea that drinking alcohol is cool and that it is a good way to get rid of stress. Consequently, more and more teenagers are becoming addicted to drinking. 


The government spent a considerable amount of money banning tobacco advertising and it has been really effective. Why doesn’t it consider allotting some money to regulating alcohol advertisements, so that fewer youngsters fall victim to alcohol abuse?




Thank you for your letter, Mei-ha. Advertising is a strange business. We like to know about new products, and manufacturers like to remind us of products we already know about. But this information has become a loud clamour as advertisers go to greater lengths to entice consumers to buy their products. 

There is an entire science devoted to working out how to encourage people to buy items. A simple example of this is the fact that supermarkets place sweets near their tills. This is for the benefit of shoppers who might not even visit the sweets shelves. Moreover, after seeing the sweets, young children will nag their mothers.

On the other hand, when the government steps in to regulate the advertising industry, it is accused of infringing free market principles. Should we draw the line at alcohol? What about junk food? It is an interesting topic for debate and it would be good to see what other readers think.
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