Carrie Wong (6A)

Beware of brand addiction


In my opinion, Hong Kong people love brands too much. They spend half their salaries or pocket money on brand names. They believe that wearing brand names makes them appear rich. When they see people who do not have them, they assume they are poor and will discriminate against them.


Many Hong Kong people are materialistic – nobody will deny this. But part of the reason is that the city is a metropolis and we can acquire products from all over the world. That is partly why Hong Kong people buy brands all the time. I just hope they don’t get addicted. 
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